


2006 2005 2004(1) 2003(2) 2002

Summary Earnings Data ($000’s)

Sales/Revenue 7,786,436 7,151,115 6,566,399 4,415,202 4,019,401

Cost of goods sold and other operating expenses 6,958,361 6,430,933 5,927,548 3,846,667 3,518,291

Amortization 144,549 120,937 102,157 83,369 77,827

Operating income 683,526 599,245 536,694 485,166 423,283

Interest expense 49,872 48,649 60,872 76,329(3) 79,011(4)

Income taxes 211,163 186,102 168,500 152,209 135,688

Net earnings 422,491 364,494 307,322 256,628 208,584

Summary Operating Data(5)

System sales ($000’s) 7,786,436 7,151,115 6,566,399 6,056,571 5,438,700

Same-store sales growth 6.5% 5.8% 6.3% 6.9%(6) 7.0%

Annualized sales per square foot ($)(7) 974 1,003 1,001 1,001(6) 947

Sales mix:

Pharmacy 46.9% 46.7% 46.7% 46.9% 46.2%

Front store 53.1% 53.3% 53.3% 53.1% 53.8%

EBITDA ($000’s)(8) 828,075 720,182 638,851 568,535 501,110

EBITDA growth 15.0% 12.7% 12.4% 13.5% 14.8%

EBITDA margin(9) 10.6% 10.1% 9.7% 9.4% 9.2%

Capital expenditures ($000’s):

Property and equipment 293,137 249,973 230,842 160,507 109,398

Business acquisitions 136,885 24,540 22,513 17,908 19,787

Total 430,022 274,513 253,355 178,415 129,185 

Summary Balance Sheet Data ($000’s)

Total assets 4,929,014 4,375,383 4,117,406 3,275,859 3,131,059

Net debt 875,172 933,829 1,071,714 811,187 937,899(10)

Long-term debt 300,000 325,000 554,943 650,000 926,063 

Shareholders’ equity 2,723,954 2,386,508 2,086,058 1,830,034 1,597,499 

Key ratios:

Net debt : equity 0.32 : 1 0.39 : 1 0.51 : 1 0.44 : 1 0.59 : 1 

Net debt : total capitalization 0.24 : 1 0.28 : 1 0.34 : 1 0.31 : 1 0.37 : 1

Share Data ($)(11)

Price:

High 51.49 45.00 38.30 30.00 25.96

Low 40.22 36.73 28.54 22.26 18.06

Close 50.09 43.98 37.27 29.98 24.53

Net earnings:

Basic 1.97 1.72 1.48 1.24 1.00

Diluted 1.95 1.69 1.43 1.20 0.98

Dividends declared 0.48 0.40 – – –

Financial Highlights

(1) Reflects the impact of the implementation and retroactive application of Accounting Guideline 15, “Consolidation of Variable Interest Entities”. Prior years have not been restated.
(2) Fiscal 2003 consists of 53 weeks. All other fiscal years consist of 52 weeks.
(3) Includes a non-cash charge of $9,520 in respect of a write-off of deferred financing costs and a charge of $1,122 to exit currency derivative agreements.
(4) Includes non-cash charges of $18,983 in respect of the write-off of deferred financing costs and a foreign currency translation gain of $10,599.
(5) Selected operating data for the Company and its store network.
(6) Based on a comparable 52 week period.
(7) Retail drug stores only.
(8) EBITDA (earnings before interest, taxes, depreciation and amortization).
(9) EBITDA as a percentage of system sales.

(10) Net debt includes any amounts payable or receivable under currency derivative agreements.
(11) Share price information is presented on a calendar year basis.

Shareholder Information

Stock Listing
Toronto Stock Exchange

Share Symbol
SC

Dividend Policy
On February 8, 2007, the Company announced that its Board of
Directors declared a dividend of 16 cents per common share,
payable April 13, 2007 to shareholders of record as of the close of
business on March 30, 2007. Subject to financial results, capital
requirements, available cash flow and any other factors that the
Board of Directors may consider relevant, it is the intention of the
Board of Directors to declare a comparable quarterly dividend on an
ongoing basis. It is expected that future dividend payments will be
made to shareholders of record as of the close of business on the
last business day of each calendar quarter and that the related
payment date will be the fifteenth day of the month following the
record date, or if such day is not a business day, the immediately
preceding business day.

All dividends paid by the Company in 2006 and, unless otherwise
indicated, all dividends to be paid by the Company subsequent to
2006, are designated as eligible dividends in accordance with
subsection 89(14) of the Income Tax Act (Canada) and any
applicable corresponding provincial provisions.

Corporate Office
243 Consumers Road
Toronto, Ontario
M2J 4W8

Regional Offices
Pharmaprix
La Tour du Faubourg, 11th Floor
1250 rue Guy
Montréal, Québec
H3H 2T4

Shoppers Drug Mart
644 Main Street
Suite 501
Moncton, New Brunswick
E1C 1E2

Shoppers Drug Mart
100 – 14505 Bannister Road South East
Calgary, Alberta
T2X 3J3

Shoppers Drug Mart
400 – 3999 Henning Drive
Burnaby, British Columbia
V5C 6P9

Investor Contact Information
Investor Relations may be contacted by a variety of means:

Tel: (416) 493-1220 ext. 5678
Fax: (416) 491-1022
e-mail: investorrelations@shoppersdrugmart.ca

Stock Transfer Agent
Requests for information respecting such matters
as share transfers and stock certificates should be
directed to the Transfer Agent:

CIBC Mellon Trust Company
PO Box 7010
Adelaide Street Postal Station
Toronto, Ontario
M5C 2W9

Tel: (416) 643-5500 (Toronto area)
1-800-387-0825 (anywhere in North America)

Fax: (416) 643-5501
Web: www.cibcmellon.com
e-mail: inquiries@cibcmellon.com

Outside Legal Counsel
Osler, Hoskin & Harcourt LLP
Toronto, Ontario

Independent Auditors
Deloitte & Touche LLP
Toronto, Ontario

Annual Meeting
The Annual Meeting for shareholders will be held on
May 3, 2007 at 11:00 a.m. at the Glenn Gould Studio, Main Floor,
Canadian Broadcasting Centre, 250 Front Street West, Toronto,
Ontario, Canada.

Une version française de ce rapport est disponible dans 
la section Investissements du site Web de la société à 
www.shoppersdrugmart.ca, ou sur le site Web des Autorités
canadiennes en valeurs mobilières à www.sedar.com.
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Shoppers Drug Mart, Pharmaprix, Shoppers Home Health Care, HealthWATCH, Shoppers Optimum, “lets talk”, My File, My Meds, Pharma Track, Med Ready,
Beauty Boutique, Easypix, Life Brand and Quo are trademarks of Shoppers Drug Mart Corporation or its subsidiaries.
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Shoppers Drug Mart Corporation is the licensor of full-service retail drug stores operating under the name Shoppers Drug Mart® (Pharmaprix®

in Québec).

The Company was founded in 1962 by Toronto pharmacist Murray Koffler, who believed that it was possible to build a national organization of 
pharmacies without sacrificing the personalized service of the local community pharmacist. This vision is the cornerstone of the Shoppers Drug Mart/
Pharmaprix Associate Concept and has helped build a brand that is synonymous with exceptional service, value and trust. Today, there are more than
987 Shoppers Drug Mart/Pharmaprix retail drug stores owned and operated by the Company’s licensed Associates, incorporating a strong sense of
pride, professionalism and community spirit at each location.

With fiscal 2006 sales of approximately $7.8 billion, the Company is the leading player in Canada’s retail drug store marketplace and is the number
one provider of pharmacy products and services. The Company’s licensed drug stores are located in prime locations in each province and two 
territories, making Shoppers stores among the most convenient retail outlets in Canada. The Company has successfully leveraged its leadership 
position in pharmacy and its convenient store locations to capture a significant share of the market in front store merchandise, including over-the-counter
medications, health and beauty aids, cosmetics and fragrances, seasonal products and everyday household essentials. The Company also offers a
broad range of high quality private label products marketed under the Life Brand® and Quo® trademarks, and value-added services such as the
HealthWATCH® program, which offers patient counselling on medications and disease management, and the Shoppers Optimum™ program, one of 
the largest customer loyalty card programs in Canada.

The Company also owns and operates 58 Shoppers Home Health Care® stores. These retail stores are engaged in the sale and service of assisted-
living devices, medical equipment, home-care products and durable mobility equipment to institutional and retail customers.

In addition to its retail store network, the Company also owns MediSystem Technologies Inc., a provider of pharmaceutical products and services to
long-term care facilities in Ontario and Alberta.
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My File™

A portable record of your personal medication history that’s 

updated with each prescription. My File lists your previous 

12 medications and your allergies, so that in an emergency, 

your doctor and others will have the right information to help 

you avoid serious drug interactions. It can also help if you’ve

forgotten your medication while travelling, making it easier for

you to request medication transfers from your pharmacist.

My Meds™

A label identification system designed to help you identify 

your medications quickly and easily, so that you can take 

them safely and accurately. My Meds is also helpful for care

givers managing complicated schedules for loved ones.

Pharma Track™

A HealthWATCH System™ tool that gives you more information,

more often, because learning more about your condition can 

help put you back in control. Pharma Track not only provides

essential facts about the medication you’re using, it also 

provides relevant and timely health information to help guide 

you through your medical journey, including lifestyle tips to 

help reduce the risk of certain conditions.

Med Ready™

A suite of services designed to make it more convenient 

for you to renew and pick up your prescriptions. Our automated

prescription refill services allow you to conveniently refill your

prescriptions over the phone or online at shoppersdrugmart.ca.

We have also introduced an in-store pager system to alert

you when your prescription is ready. Med Ready will save 

you valuable time, so that you can spend more time doing 

what you want.

Introducing:

At Shoppers Drug Mart/
Pharmaprix, we’re doing
everything we can to 
help you keep healthy.

let s  talk 
Shoppers Drug Mart Corporation 
Annual Report

evolving
That’s why our HealthWATCH® program has been expanded to give you

new, innovative tools and services designed with one simple goal in

mind – to help you manage your health, for your life.

When you have 
your health,
everything’s possible.

your life store
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The Annual Meeting for shareholders will be held on
May 3, 2007 at 11:00 a.m. at the Glenn Gould Studio, Main Floor,
Canadian Broadcasting Centre, 250 Front Street West, Toronto,
Ontario, Canada.

Une version française de ce rapport est disponible dans 
la section Investissements du site Web de la société à 
www.shoppersdrugmart.ca, ou sur le site Web des Autorités
canadiennes en valeurs mobilières à www.sedar.com.
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Shoppers Drug Mart, Pharmaprix, Shoppers Home Health Care, HealthWATCH, Shoppers Optimum, “lets talk”, My File, My Meds, Pharma Track, Med Ready,
Beauty Boutique, Easypix, Life Brand and Quo are trademarks of Shoppers Drug Mart Corporation or its subsidiaries.

Corporate Profile

Nova Scotia

33Over 987 convenient drug store locations and

58 Shoppers Home Health Care® stores across Canada.

A national retail drug store network.

Yukon

2

Northwest Territories

1

Alberta

90

Saskatchewan

29

Manitoba

32
Québec

102

Newfoundland and
Labrador

28
Prince Edward Island

5
New

Brunswick

41

British Columbia

113
Ontario

511

720

828

501

569

639

0602 03 04 05

12.7 15.014.8 13.5 12.4Growth %

EBITDA
($ millions)

 

0.98

1.20

02 03 04

n.m. 22.4

1.69

1.95

1.43

0605

18.2 15.919.2Growth %

Diluted
Earnings
Per Share
($)

0.000000

200.199997

Shoppers Drug Mart Corporation is the licensor of full-service retail drug stores operating under the name Shoppers Drug Mart® (Pharmaprix®

in Québec).

The Company was founded in 1962 by Toronto pharmacist Murray Koffler, who believed that it was possible to build a national organization of 
pharmacies without sacrificing the personalized service of the local community pharmacist. This vision is the cornerstone of the Shoppers Drug Mart/
Pharmaprix Associate Concept and has helped build a brand that is synonymous with exceptional service, value and trust. Today, there are more than
987 Shoppers Drug Mart/Pharmaprix retail drug stores owned and operated by the Company’s licensed Associates, incorporating a strong sense of
pride, professionalism and community spirit at each location.

With fiscal 2006 sales of approximately $7.8 billion, the Company is the leading player in Canada’s retail drug store marketplace and is the number
one provider of pharmacy products and services. The Company’s licensed drug stores are located in prime locations in each province and two 
territories, making Shoppers stores among the most convenient retail outlets in Canada. The Company has successfully leveraged its leadership 
position in pharmacy and its convenient store locations to capture a significant share of the market in front store merchandise, including over-the-counter
medications, health and beauty aids, cosmetics and fragrances, seasonal products and everyday household essentials. The Company also offers a
broad range of high quality private label products marketed under the Life Brand® and Quo® trademarks, and value-added services such as the
HealthWATCH® program, which offers patient counselling on medications and disease management, and the Shoppers Optimum™ program, one of 
the largest customer loyalty card programs in Canada.

The Company also owns and operates 58 Shoppers Home Health Care® stores. These retail stores are engaged in the sale and service of assisted-
living devices, medical equipment, home-care products and durable mobility equipment to institutional and retail customers.

In addition to its retail store network, the Company also owns MediSystem Technologies Inc., a provider of pharmaceutical products and services to
long-term care facilities in Ontario and Alberta.

7,151

7,786

5,439

6,057*
6,566

0602 03 04 05

8.9 8.98.9 11.4 8.4Growth %

 System Sales
 ($ millions)

 
*Fiscal 2003 consists
   of 53 weeks. All other
   fiscal years consist 
   of 52 weeks.
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